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Search for Specific Information
Experience Percent
. Valid Most 70.6

Someti 27.1
Seldom 2.4

Total 100.0
<1 Year Valid Most 59.9

Someti 38.9
Seldom 1.1

Total 100.0
1-3 Years Valid Most 68.1

Someti 31.0
Seldom .9

Total 100.0
>4 Years Valid Most 72.5

Someti 27.0
Seldom .4

Total 100.0
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More than search...

The combined action within 
these tools constantly enables 
the enterprise to update the way 
users are met in the online 
environment. 

The figures show Peoples 
Banks success optimizing 
search through the BT/IM 
products thus increasing the 
value of their 2 mill USD 
Vignette installation with 40%. 
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More than search...

The combined action within 
these tools constantly enables 
the enterprise to update the way 
users are met in the online 
environment. 

The figures show Peoples 
Banks success optimizing 
search through the BT/IM 
products thus increasing the 
value of their 2 mill USD 
Vignette installation with 40%. 
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