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THE TRIPLE BOTTOM LINE - A BROAD BUSINESS PRINCIPLE

Economically viable
Corporate growth, socio- and health economics

Diabetes
leadership

Patients

Haemostasis expansion

Socially responsible Environmentally sound
Employees, patients, communities Environment, use of animals, bioethics
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BUSIMESS SCHOOL

Mapping social capital

Customers

User groups

Cross-functional
groups

Communities of practice

Open source community

Top management
Politicians

Journalists

Functional silos

Professional groups

low trust

high trust

THE UNIVERSITY OF

WARWICK
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Chronic Respiratory
Disease

Cardiovascular Type 2 Diabetes Cancer
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... and are caused by 3 risk factors

W ]
Lack of Exercise Tobacco

Poor Diet
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The Oxford Health Alliance: Who we are

Researchers

Academics

Public Health
Professionals

Patients
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Oxford Health Alliance

We enable experts and activists from different
backgrounds to collaborate in order to raise
awareness and change behaviours, policies and
perspectives about epidemic chronic disease

at every level of society.
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Oxford

Health
Alliance Global

Convening

Collaborations
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« Differentiate us from our peers
» Strengthen our global positioning
» Leverage a sustainable business advantage
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